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On Sunday 1st January at 4pm, Hull UK City of Culture 2017 officially 

launched with major new commission Made in Hull, a not to be missed 

journey through almost 100 years of the city's history curated by BAFTA-

nominated documentary film-maker Sean McAllister. 

The first night of Made in Hull included In With A Bang, a spectacular 

fireworks display over the river Humber fired from two barges on the 

Humber, at 8.17pm (20.17). 

On Sunday 8th January, the artist Nayan Kulkarni transformed the historic 

heart of the city with Blade, a monumental artwork that changes the 

way people see and experience Queen Victoria Square. 

Nayan Kulkarni, a multimedia artist known for his work with light, has 

taken a 75 metre long Rotor blade that would normally be at the top of a 

wind turbine, to create the artwork, a spectacular interruption into the 

newly renovated public space.
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Coverage Highlights

• Total coverage volume

• Across print, online and 
broadcast

2,350

• Total readership

• Across print, online and 
broadcast

3.2bn

• Estimated AVE

• Across print, online and 
broadcast 

> £4.5m



Coverage Highlights

• National newspaper pieces in print

• Including Times, Daily Telegraph, Guardian, 
Express and i

38

• Mentions across TV and Radio

• Syndication across regional BBC stations> 1,750

• Online news pieces

• Including BBC, Mail Online, Guardian and 
Daily Telegraph

> 550

• Articles by local news publications

• Including Hull Daily Mail, BBC Look North 
and ITV Calendar

566

• Click-throughs to Hull2017.co.uk from 
online editorial in December and January> 3.5k
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Coverage Analysis



Coverage Volume

Editorial mentions of Hull UK City of Culture 2017 peaked in excess of 650 pieces of 

coverage on New Year’s Day, with over 2,300 pieces of coverage across the New Year period. 

A second peak in coverage is seen on 5th Jan due to regional syndication of the BBC Radio 

special, ‘Live From Hull: UK City of Culture 2017’. 

New Year’s Day

BBC Radio Special

Blade



Coverage Volume

The volume of coverage generated by the New Year celebrations doubled that of the 

coverage generated at the September 2016 launch and quadrupled that of the bid win 

announcement back in November 2013.

Bid Win

2016 Launch
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Coverage and Web Traffic

Patterns in editorial coverage volume throughout 2016 are mostly positively aligned 

with the volume of traffic to Hull2017.co.uk. 

Spikes in coverage around the New Year celebrations have helped in surpassing the 

highs in web traffic that began with the fireworks on-sale in November. 

2016 Launch

Fireworks
Made in Hull



Sentiment

Editorial coverage surrounding the programme launch was largely neutral with a strong 

positive skew. Only 3% of the coverage generated is flagged as negative. 

A small handful of high impact negative pieces did appear including The Sun, Good 

Morning Britain, Huffington Post UK and the Daily Mail’s ‘drunken carnage’ article, 

which has been shared over 8,000 times on social media. 



International Mentions

The majority of coverage generated by the New Year celebrations was UK based, with 

some pieces also appearing on US websites. 

A handful of articles also appeared in Ireland, Jersey, the Netherlands, India, Greece 

and the United Arab Emirates. These are mostly articles syndicated by international 

wires and news feeds. 



Made in Hull Key Messages

The news hook of the fireworks display has proven to be the main coverage driver, with more than 450 

articles describing the celebrations as ‘spectacular’. 

Key messages surrounding Made in Hull are also communicated strongly with over 650 articles giving 

details of the project and more than 450 articles using the project’s name. In addition, more than 300 

articles explain how the project tells the story of the city. 



Made in Hull Creatives and Partners

Made in Hull/In With A Bang creative team members were all credited in the official press materials 

detailing the New Year celebrations along with the key partners. 

Due to the nature of the activity, though, mentions in editorial coverage were few. 



Social Amplification

Editorial coverage of the New Year celebrations has been shared over 38,000 times, 

mostly on Facebook but also on Twitter and LinkedIn. 

Positive pieces on the BBC, Guardian and Hull Daily Mail websites are among the most 

shared, as well as the announcement of the first ever UK Pride on Gay Star News. 




