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WeLCOME. TheSe brANd guIdeLiNes 
ARE hEre tO prOvIde DiRECTiOn wheN deSIgNing 
And prODucINg bBc cONTAInS StROng LANguAge 
CommuNICATIOnS. thIs InfOrmAtIoN is to EnSure 
thAt The LOOk And feeL Is cONSIsTENt AcrOSS 
ALL mArketINg meDIA.
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A STRONG BRAND HAS BEEN DEVELOPED TO:
– Build awareness of the festival

–  Attract a wide and diverse audience  
to the festival

–  Encourage the idea that the festival  
is an integral part of the spoken word  
and poetry scene

–  Build the BBC’s reputation as a key 
collaborator in supporting the arts
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Whilst this document is here to 
offer direction when producing 
communication materials, they should 
not be viewed as a comprehensive  
set of application guidelines. 

All items produced must also comply 
with the master BBC guidelines  
and be approved by the BBC Contains 
Strong Language marketing team 
(contact details can be found on pg 39).
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BrANd 
AsSeTS
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The logo has been developed 
from a bold and multifaceted 
typeface called Local Gothic.

 LocAL gothic IS A TypEfAce mAde uP of SevERAL 
foNts crEATiNg A MIX Of ChARACTerS refleCtive 
of The DiffEreNT vOIceS  AND peRSONALItIES 
ShoWCASeD AcrOSs the feStivAL.
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The typographic marque has been combined with the BBC blocks and 
placed within a rectangular holding device reflective of censored content 
or highlighted text, all sympathetic to strong language visual cues. 

This version, with the BBC blocks, forms the master logo. In most 
instances, it will be placed on a black or photographic background and 
ranged to the right hand side.
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1.  Master logo – this is the primary logo to be used where ever possible 2.  Reversed logo – for instances when the logo requires a white background or 
is being used in isolation such as an email signature

3.  Yellow logo – an alternative for use in isolation when colour is required

4.  Single line logo – to maintain legibility in applications with less vertical space 
such as the BBC webpage or mobile devices

5.  Reversed single line logo
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For non-branded applications, a version of the logo without 
the BBC blocks also exists. Please note that the blocks should 
always feature somewhere on the application in conjunction 
with this version of the logo.
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1.  Master logo – this is the logo to be used whenever a non-branded version  
is required

2.  Reversed logo – for instances when the logo requires a white background or 
is being used in isolation such as an email signature

3.  Yellow logo – an alternative for use in isolation when colour is required

4.  Single line logo – to maintain legibility in applications with less vertical space 
such as the BBC webpage or mobile devices

5.  Reversed single line logo
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Always range the logo to the right hand side edge The vertical position can vary depending on the application,  
the other brand elements and if photography is used in the background

The minimum width should be no less than 40 mm / 113 pixels Always use the height of the ‘L’ to create a safe area around the logo  
in which no other element should overlap

40mm / 113 px

do:
  Always use the master logos available  

as vector files in all required variations.
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Don’t place the logo away from the right hand edge Don’t use the stacked logo outwith the rectangular block

Don’t recreate the typography with another font Don’t change the colour of any element of the logo

doN’T:
  Never recreate the master logo in any way,  

only the master logos should ever be used,  
without any alterations.

contains 
strong 
language
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C0 M0 Y0 K100
R0 G0 B0

C0 M0 Y0 K0
R255 G255 B255

C0 M10 Y100 K0
R255 G214 B0
Pantone 7404

C33 M0 Y49 K0
R126 G219 B93
Pantone 7487

C0 M50 Y100 K0
R240 G127 B10
Pantone 1375

Taking the lead from the logo 
marque, black and white form 
the primary colour palette. 

This is supplemented with an 
accent yellow reminiscent of 
highlighter pens which is used  
to pick out key information. 

A vibrant and energetic orange 
and green are also available 
for instances when further 
differentiation is required.

  Please note these colour breakdowns  
have NOT been tested and print tests are  
recommended before any print run.
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LocAL gothIc IS useD fOr ALL 
heADLInE coPy And Where  
thE cSL persOnALITy NeedS   
to Be eXPresSed.

iT CAn ALSO bE usED tO  
hIghLight key infORMATion
Such AS ThE ArtIsTS nAMeS,  
DATEs And venuES.

All used fonts must be licensed.

A copy of Local Gothic can be 
purchased here:
https://vllg.com/schwartzco/local-gothic/buy   
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FOR SUBHEADINGS, WE HAVE CHOSEN FRANKLIN 
GOTHIC EXTRA CONDENSED IN UPPERCASE.  
THIS IS ONE OF THE TYPEFACES WHICH MAKE  
UP THE LEAD TYPEFACE, LOCAL GOTHIC.

For body copy, Helvetica Neue 75 Bold and 55 
Roman are used. Helvetica Neue is also one of the 
Local Gothic typefaces and gives a legible, familiar 
sentence case font suitable for longer amounts of text.

All used fonts must be licensed. 
A copy of Franklin Gothic Extra 
Condensed can be purchased 
here:
https://www.myfonts.com/fonts/bitstream/franklin-gothic/
extra-condensed/

A copy of Helvetica Neue can  
be purchased here:
https://www.myfonts.com/fonts/linotype/neue-helvetica/
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A hIghLighteR TOoL, syMPAthETIc
to The LOgO BoX, hAS ALsO BeeN
CreATed To PuLL OuT TEXt wIthIN
body COPy.

The highLightEr CAN BE uSEd
for fuLL phRASES Or key words.
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hicuhdibcsjbfisbdfiluA colour wash of the CSL yellow 
should be applied to all photography 
to create a unifying treatment.

This should be capped at 40% 
opacity to ensure that the talent is 
not diluted and remains sufficiently 
eye catching.

Before After
Create a layer of CSL 
yellow, set to multiply and 
adjust the opacity between 
25-40% depending on the 
contrast of the underlying 
image.

Please note all imagery shown in these guidelines 
and sample applications are placeholder only.
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A suite of supporting graphics  
to accentuate the concept of 
strong language is also available. 

They can be used to draw 
attention to key information  
or as a graphic element for 
typography-led applications.

Text can be added to these 
warning signs depending on  
the context.
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ApPLiCAtIOn 
eXAmpLeS
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When combining the brand 
elements, the logo should ideally 
be placed deliberately covering 
the artists’ mouths to convey  
a sticker of censorship. 

This visually bold technique  
is recommended for impactful, 
one-off out of home marketing 
opportunities, to reflect powerful, 
expressive language.

Including the BBC blocks 
provides a stamp of authority 
and ensures the emphasis  
of ‘censorship’ of the mouths 
is a metaphor for powerful, 
expressive language, not 
swearing.
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KATE TEMPEST
Thu 28 Sep 2017, 7.30 – 9pm
Früit Space, Hull
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JOHN COOPER CLARKE
Fri 29 Sep 2017, 8 – 9.30pm
Früit Space, Hull
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The logo holding device also 
forms the basis of a flexible 
grid structure in which various 
elements can be combined.

The rectangular shape can also 
hold photography, partner logos 
or further information.

The vertical placement of the 
logo can vary depending on the 
surrounding content.

Here, the lead font ‘Local Gothic’ 
is used to highlight the key 
information, while the supporting 
font ‘Franklin Gothic’ creates a 
secondary level for the artists 
names and dates.

Contains Strong Language is 
a BBC brand, but when there 
are additional partner logos that 
need to be recognised, we would 
recommend that these feature 
clearly in the bottom right hand 
corner.
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When featuring individual artists 
the logo can interact with 
the imagery to emphasis the 
concept of powerful language 
being expressed.
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If required, the positions of the 
brand elements can be flexible 
but should always bleed off the 
edge of the page. 

The logo and any content should 
be placed sympathetically to the 
underlying image and ensure 
legibility of any partner logos.
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BBC Contains Strong Language  Brand guidelines for furTher Info 
oR AppRovAL on ANy 
new CoMmuNIcATiON 
MATEriALS pLeASe COnTACt 
thE coNTAInS sTRoNg 
LANguAge BRAND TeAm: 

ANNABEL MOORE
MARKETING EXECUTIVE
T: 07590 306 983
E: ANNABEL.MOORE@BBC.CO.UK

This document is correct at time of publication, but may be subject to change.

Please make every reasonable effort to keep this document confidential. 
BBC and BBC Contains Strong Language are trade marks of the British 
Broadcasting Corporation, who also own the copyright of the related logos.

These guidelines should not be used by anyone outside the BBC without the 
consent of the BBC.

Conceived, written and designed by d8.uk


