AGENDA
LGBT 50 
08/06/17

1. Marketing update and plan forward
a. Overall campaign
b. Partner campaigns
c. Social media plan
2. Comms update and plan forward
a. Overall campaign
b. Forthcoming deadlines
c. Assets
d. Partner campaigns
3. Technical and operations planning
a. Event Management Planning
4. Volunteer planning and community engagement
5. Review of risk register
6. [bookmark: _GoBack]Review of critical path for delivery

